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Who we are?

ÅIn 2004 there were 2 Real Estate associations in Portugal



Who we are?

ÅPresently APEMIP is the only real estate association in Portugal

ÅIt represents around 3 000 real estate companies (95% of the 
companies operating in Portugal)

ÅIt has a national coverage (including Azores and Madeira)

ÅAPEMIP assumed a forty two year legacy of real estate associative 
movement in Portugal

ÅIt struggles for a growing recognition of the importance of the 
real estate intermediation
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APEMIP is 
member of 4 

international real 
estate and 

construction 
confederations 

and is a founding 
member of the 
Portuguese real 

estate and 
construction 

confederation



Becoming a member

The present scenario is highly 

competitive

The companies must 

be better prepared

The companies must 

aim to deliver 

excellence services

Today the market is 

global (not merely 

national)

How to survive in the long run?



Becoming a member

ÅThe real estate companies must be licensed by InCI

ÅThe social object of the companies must be the real estate 
intermediation

Å!t9aLtΩ ƳŜƳōŜǊǎ Ƴǳǎǘ ōŜ ŎƻƳǇŀƴƛŜǎ όǘƘŜ !ǎǎƻŎƛŀǘƛƻƴ ŘƻŜǎ ƴƻǘ 
accept individual filiations)

ÅThe strength of the members is cumulative with its growing 
representation
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Institutional advantages



Informational advantages



Juridical services

ÅJuridical support

ÅFiscal advisory

ÅActivity control



Events advantages



International advantages



Professional Services



Professional Services





The present scenario is highly competitive

New approaches, new methodologies

New approaches New analysis New tools

Demand Analysis

Market 
equilibriums

Price Demand 
Segmentation

Price Offer 
Segmentation

Market Research 
Catalog

A+ Report



New approaches
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New approaches
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New analysis
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New tools



ResearchDepartment

g.estudos@apemip.pt
tec.estudos@apemip.pt


